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IBFAN Italy is an NGO, part of the IBFAN (International Baby Food Action Network) global network, devoted to the protection of infant and young child health and nutrition. It is particularly active in the protection of breastfeeding from the unethical marketing practices of the baby food industry. With this abstract proposal, IBFAN Italy would like to sensitize the audience on the fact that every path to degrowth should involve and perhaps start from infancy, our most precious common good.

Protecting Breastfeeding, a virtuous circle for a family and society lifestyle for degrowth
We will show examples of the bottle-feeding culture and of the marketing strategies of formula-producing companies that keep breastmilk substitutes at the forefront of the public consciousness. 
Breastfed human newborns are an “endangered species”, since the time of western world’s economic boom, when bottle-feeding was relentlessly imposed starting a thoroughly new, and tremendously profitable market to food industry. The growth of production prompted an equivalent growth of consumption, even in developing countries, through the globalization of economics and standardized conducts. 

Before science showed the biological advantage of breastfeeding, aggressive advertisement, favored by mass-media pervasiveness, destroyed the traditional and cultural role of breastfeeding, presenting formula as equivalent or even preferable to it. It also created the category of baby consumers, needing new unnecessary goods: infant convenience food and means for providing it.
At the same time, medicalized birth and least attention by health services to physiology separated mothers from their children, inhibiting breastfeeding and contributing to the neglect of its use. 
Women’s increasing involvement in working activities and changes in family composition in affluent societies led to the ever-increasing adoption of formula feeding as part of a modified way of child rearing, delegated to “experts”, they too permeated with “bottle-feeding culture” .
The decline of breastfeeding rates affected infant health, scaling up morbidity and mortality. This has been fully evaluated only after epidemiologic evidence matched to scientific research showed the utmost importance of breastfeeding to mothers’ and infants’ wellbeing. 
Infant formula marketing is particularly insidious and dangerous, by taking advantage of the emotional vulnerability of new mothers directly affecting their decision not to breastfeed, by causing high expenses for scarce benefits, or even damage, and by masking to public opinion the ruthless strategy of consumerism, presenting it as beneficial health promotion. Each year the worldwide market for infant convenience food is worth billion dollars for multinational companies and is far from being saturated, as formula manufacturers complain, pursuing their “free trade” target.
In 1981, the International Code of Marketing of Breastmilk Substitutes was adopted. It is a unique instrument that promotes safe and adequate nutrition for infants on a global scale by trying to protect breastfeeding and insuring the appropriate marketing of breastmilk substitutes. 
Although breastfeeding rates are gradually improving, they are still well under the desirable targets of WHO in a society where advertising de-facto wiped breastfeeding knowledge and practice. Women in child-bearing age were not breastfed and do not find any alternative reference in their own mothers. 

At the dawn of the third non-breastfed generation, an unprecedented event in the history of humankind, IBFAN calls the attention of the Degrowth Movement to the importance of breastfeeding and to the great and often only chance every family has to discover physiology, unravel the tricks and traps of marketing, get free from the commitment to consume, waste money, raw matter and energy. This should lead families to adopt more sober and simple lifestyles. Breastfeeding is the first form of conviviality. Discovering the value of this costless practice is the first kind of knowledge on the way towards a citizenship supportive sensitive and aware of the impact each has on the surroundings. If our goal is avoiding that our society gets involved in the deceptive spiral of unlimited production/consumption, with its destructive impact on the environment and on humanity itself, which aims merely at obtaining profit, and in which “man himself tends to turn into a waste product”, we must offer our families new foundations of sustainability and ecology. And this can be obtained promoting, protecting and supporting breastfeeding. (Word count 600)
